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1888-S AAS 4/18/ 97

SHB 1888 - S AMD - 474

By Senator Sell ar
ADOPTED 4/ 18/ 97

On page 2, line 7, after "trade" insert "and tourisn

SHB 1888 - S AMD - 474

By Senator Sell ar
ADOPTED 4/ 18/ 97

On page 2, line 8, after "increased" insert "tourism and"

SHB 1888 - S AMD (H2364.1) - 473

By Senat ors Anderson and Fraser
ADOPTED 4/ 18/ 97

On page 2, line 12, after "of", strike "twenty-two" and insert
"twenty-three"

On page 2, line 17, after "representatives" insert "and a nenber
of the senate selected by and fromthe three nenbers appointed by the
presi dent of the senate"

On page 2, line 17, after "vice" strike "chair" and insert "chairs"
On page 2, after "(iv)" strike all material through "party” on |line

21, and insert "Three nenbers from the senate, appointed by the
presi dent of the senate, at |east one fromeach political party"

SHB 1888 - S AMD - 474

By Senator Sell ar
ADOPTED 4/ 18/ 97
On page 4, strike all material on |ine 24, and insert the
fol | ow ng:

"NEW SECTI ON.  Sec. 5. The legislature finds that:
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(1) The attraction of visitors to this state can enhance the
econom ¢ wel | -being of our citizens by increasing the jobs and incone
derived fromcomerce with tourists traveling in the state.

(2) The state has valuable natural beauty, man-nmade, and scenic
attractions, and the pronotion of these attractions by cooperative
efforts between the public and private sectors can significantly
contribute to economc growh and enploynent opportunities.
Cooper ati on between the public and private sectors requires a nmechani sm
to coordinate the variety of efforts ained at pronoting and devel opi ng
tourismin our state.

NEW SECTION. Sec. 6. A task force to the legislature on tourism

pronmotion and marketing is hereby created. The task force shal
consi st of nine nenbers fromthe private sector, four nenbers fromthe
public sector, and three ex officio nenbers. The private sector

menbers shall represent the Washington state hotel/nptel association,
t he Washi ngton state restaurant associ ati on, the Washi ngton associ ati on
of convention & visitor bureaus, the Washington festivals and events
associ ation, the association of Wshington business, the Washington
retail council, the Wshington public ports association, and the
Washi ngt on chanber of commrerce executives. The governor shall appoint
the private sector nenbers from recomendati ons made by each of the
associations to be represented. Consideration shall be given so as to
mai ntai n a state-w de bal ance of representatives appoi nted. The public
menbers nust include two nmenbers fromthe house of representatives and
two nenbers from the senate. The public nenbers mnust be chosen
respectively by the |ieutenant governor and t he speaker of the house of
representatives. The director of the tourismdevel opnent division, or
the director’s designee, the director of the state parks and recreation
comm ssion, or the director’s designee, and a representative of the
attorney general’s office shall sit as ex officio nenbers of the task
force.

NEW SECTI ON. Sec. 7. (1) The task force may by mpjority vote
establish working groups to focus on specific issues in the tourism
i ndustry.

(2) The task force shall by majority vote prescribe rules of
procedure for itself and its working groups that are consistent with
this act.
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NEW SECTION. Sec. 8. The task force or its working groups are
aut hori zed to study tourismpronotion and rel ated i ssues and prepare,
for legislative and executive consideration, a conprehensive proposal
for the establishment of a private comm ssion to market WAashi ngton
state and its tourism advantages. The proposal mnust include, but is
not limted to:

(1) An evaluation of existing state |aws, policies, and prograns
that pronote or affect state tourism marketing;

(2) The level of state interdepartnental cooperation needed to
ensure an effective and coordi nated continuing tourism programw thin
the state agenci es;

(3) Aclear determ nation of the econom c inpact to the state of an
aggressive, continuous state-w de tourism marketing program

(4) Recomendations from public and private sector organizations
concerning the establishing of a legislatively established state-w de
tourismcomm ssion, its structure, its nmenbership, and its objectives;

(5) A specific proposal and plan for the funding from private
sources of an acceptabl e working budget for the conmm ssion;

(6) The procedure for the established comm ssion to develop a
state-w de marketing plan that addresses all areas of the state and t he
state’s relationship to the comm ssion, to other states, and to ot her
nati ons.

The task force shall study the roles and responsibilities of the
public and private sector and nake recommendations for the roles
responsibilities, and interrelationship between the tourism division
and the private conmm ssion.

NEW SECTI O\ Sec. 9. The departnent of community, trade, and
econom ¢ devel opnent shall provide the task force with the necessary
staff support.

NEW_ SECTI ON. Sec. 10. Menbers of the task force shall serve
wi t hout additional conpensation, but nust be reinbursed for their
travel expenses, in accordance with RCW 43.03.050 and 44.04. 120,
incurred while attending sessions of the task force or neetings of
wor ki ng groups, engaged on other task force business authorized by the
task force, or going to and com ng fromtask force neetings.
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NEW SECTI ON. Sec. 11. All expenses of the task force, including
sal ari es and expenses of enpl oyees, nust be paid upon voucher fornms as
provided by the auditor and signed by the chairperson or vice-
chai rperson of the task force and attested by the secretary of the task
force. The authority of the chairperson and secretary to sign vouchers
continues until their successors are selected after each ensuing
session of the |legislature. Vouchers may be drawn on funds
appropriated generally by the |legislature or wupon any special
appropriation that is provided by the legislature for the expenses of
the task force, or both.

NEW SECTION. Sec. 12. The task force shall cooperate, act, and
function with |legislative conmmttees, executive agencies, and private
organi zations within the tourismindustry.

The task force shall report to the |l egislature by January 31, 1998,
outlining its findings and recommendati ons.

NEW SECTI O\ Sec. 13. If any provision of this act or its
application to any person or circunstance is held invalid, the
remai nder of the act or the application of the provision to other
persons or circunstances is not affected.

NEW SECTI ON. Sec. 14. Sections 1 through 4 of this act expire
March 1, 1998. Sections 5 through 13 of this act expire June 30
1998. "

Renunmber the sections consecutively and correct any internal
ref erences accordingly.

SHB 1888 - S AMD - 474

By Senator Sell ar
ADOPTED 4/ 18/ 97

On page 1, on line 1 of the title, strike "force" and insert
"forces"

On page 1, line 2 of the title, after "trade" insert "and tourism
pronoti on and devel opnent”



On page 1, line 2 of the title, strike "an"
On page 1, line 3 of the title, strike "date" and insert "dates"

~-- END ---



